
 
PROJECT 2: EVALUATION OF PUBLIC RELATIONS CAMPAIGN 

 

     % 
Comm Audit Good (3 - 4) Fair (2) Poor (0 - 1)    
Introduction Good Introduction covering 

all aspects of assignment 
Fair Introduction covering 
most aspects of 
assignment 

Poor Introduction covering 
few aspects of assignment 

2  

Publics Publics well defined. Publics fairly defined. Publics poorly defined. 3  

Situation Analysis Good situation analysis Fair situation analysis Poor situation analysis 4  

Media Relations media relations situation well 
established 

media relations situation 
reasonably established 

media relations situation  
not well established 

4  

Communication 
Channels 

communications channels 
well defined 

communications channels 
somewhat defined 

communications channels 
poorly defined 

4  

Key messages good understanding of key 
messages, 

fair understanding of key 
messages 

oor understanding of key 
messages 

4  

PR management PR management well 
understood.  

PR management 
understood 

PR management poorly 
understood. 

4  

Total      25  
Press Kit Good (4 - 5) Fair (3) Poor (0 - 2)    
Introduction Letter Introduces the business 

well, does well to inform why 
the business is newsworthy, 
includes a thorough but brief 
table of contents, reveals 
who is available for 
interviews, includes contact 
information.  

Introduces the business 
fairly well, does fairly well 
to inform why the 
business is newsworthy, 
includes a fair and brief 
table of contents, 
somewhat reveals who is 
available for interviews, 
includes some contact 
information. 

Introduces the business 
poorly, does poorly to 
inform why the business is 
newsworthy, does not 
include a thorough or 
table of contents, does not 
reveal who is available for 
interviews, includes no 
contact information. 

5  

Company Information 
Accurately includes a 
company history, a company 
profile, a bio sheets of the 
key staff members, including 
the CEO, managers and 
chefs. Also includes 
location, style, food, menu, 
average prices, events, etc.  

Fairly includes a company 
history, a company profile, 
a bio sheets of the key 
staff members, including 
the CEO, managers and 
chefs. Also includes 
location, style, food, 
menu, average prices, 
events, etc 

Poorly includes a 
company history, a 
company profile, a bio 
sheets of the key staff 
members, including the 
CEO, managers and 
chefs. Also includes 
location, style, food, 
menu, average prices, 
events, etc 

5  

Press Publications 
Includes a substantial 
amount of story reprints and 
printouts of online press that 
a company might have 
received. Audio and video 
files of radio or TV 
interviews, speeches, 
performances and any other 
media-covered event. Links 
to online media. 

Includes a fair amount of 
story reprints and 
printouts of online press 
that a company might 
have received. Audio and 
video files of radio or TV 
interviews, speeches, 
performances and any 
other media-covered 
event. Links to online 
media 

Includes a small amount 
of story reprints and 
printouts of online press 
that a company might 
have received. Audio and 
video files of radio or TV 
interviews, speeches, 
performances and any 
other media-covered 
event. Links to online 
media 

5  

Press Release 
A very relevant and accurate 
press release that is written 
for the business that can be 
sent to the press. Well 
written, succinct, including 
quotes from relevant staff, 
important information, 
upcoming highlights and a 
range of 3 high quality 
photos.  

A fairly relevant and 
accurate press release 
that is written for the 
business that can be sent 
to the press. Fairly well 
written, succinct, including 
some quotes from 
relevant staff, some 
important information, 
upcoming highlights and a 
range of 3 high quality 
photos. 

A somewhat relevant and 
accurate press release 
that is written for the 
business that can be sent 
to the press. Poorly 
written, Too short or long, 
includes no quotes from 
relevant staff, no 
important information or 
upcoming highlights and 
no high quality photos. 

5  



Other 
There is other relevant and 
accurate information 
included.  The project goes 
beyond the basics. Extra 
effort and creativity has 
gone into it. Includes 
merchandise, menus, or 
other tangible items. It is 
highly professional and can 
simply be given to the client.   

There is some relevant 
and accurate information 
included. The project goes 
somewhat beyond the 
basics. Some extra effort 
and creativity has gone 
into it. Includes some 
merchandise, menus, or 
other tangible items. It is 
fairly professional and can 
be given to the client once 
edited somewhat.   

There is no other relevant 
and accurate information 
included. The project does 
not go beyond the basics. 
No extra effort and 
creativity has gone into it. 
Includes no merchandise, 
menus, or other tangible 
items.  It is not 
professional and can in no 
way be given to the client.   

5  

 

Total       
25 

 
 

Campaign Strategy Good (3) Fair (2) Poor (0 - 1)    
 

PR objectives Accurate, specific, 
measurable, realistic and an 
exact time frame 

Reasonably accurate, 
specific, measurable and 
realistic;  a fair time frame 

Inaccurate, not specific, 
measurable or realistic, no 
time frame 

   
3 

 
 

 

Target Market Well chosen, well thought 
through, actionable. 

Reasonably well chosen. 
Somewhat thought 
through. Fairly actionable. 

Not well chosen. Not 
thought through. Not 
actionable.  

   
3 

 
 

Campaign Strategy Good (4 - 5) Fair (3) Poor (0 - 2)   
Public Relations 
Strategy 

Flows from research, 
achieves objectives, clear, 
concise, suitable, logical 

Moderately research 
derived, clear & concise; 
achieves most objectives 

Not research derived or 
clear and concise; nor 
achieves objectives  

 
5 

 
 

Key Messages 
 
 

Relevant to target market, 
single-minded, clinching 
benefit, easily understood, 
original, synergistic, breaks 
through the clutter 

Fairly relevant to target 
market, fair benefits, 
synergy, originality and 
conciseness and may 
break through clutter 

Not relevant to target 
market, original, concise 
or understood. No good 
benefits, poor synergy or 
break through clutter 

 
5 

 

 
 
 

Public Relations 
tactics (activities) 

 

Achieves objectives, flows 
from strategy, effective use 
of a suitable range PR tools, 
clear and concise 

Achieves most objectives, 
mostly in line with 
strategy, fair effective use 
of a fair range of PR tools, 
largely clear and concise 

Objectives not achieved, 
nor in line with strategy, in 
effective use of a narrow 
range of PR tools, unclear 
and not concise 

 
5 

 
 

Campaign Strategy Good (3) Fair (2) Poor (0 - 1)    
Media Relations 
strategy 

A clear and relevant strategy 
to engage with the media. 
Strategy is actionable and 
connects to the campaign 
well.      

A fairly clear and relevant 
strategy to engage with 
the media. Strategy is 
fairly actionable and 
connects to the campaign 
somewhat.      

A non-clear and irrelevant 
strategy to engage with 
the media. Strategy is not 
actionable and does not 
connect to the campaign 
well.      

 
3 

 
 

Timeline Includes all campaign 
components with precise 
date or timing for three 
months. 

Includes most campaign 
components with fairly 
accurate date or timing. 

Includes few campaign 
components with no or in 
accurate date or timing. 

 
3 

 
 

Budget Comprehensive, accurate & 
realistic; includes agencies 
time and mark-ups; sufficient 
quotes 

Fairly complete, accurate 
& realistic; agencies time 
and mark-ups mostly 
correct; some quotes 

Incomplete, inaccurate & 
unrealistic; agencies time, 
and mark-ups mostly 
incorrect; few or no quotes  

 
3 

 
 

Implementation and 
control system 
(weekly, daily, etc) 

Complete and sound 
mechanisms to implement, 
control and gauge campaign 
effectiveness. 

Some mechanisms to 
implement, control and 
gauge campaign 
effectiveness. 

No and/or poor 
mechanisms to implement, 
control and gauge 
campaign effectiveness. 

 
3 

 
 

Recommendations Broad range, edifying, 
practical and realistic  

Reasonable edification, 
range, practicality, realism  

Poor range, impractical, 
unedifying and unrealistic  

 

2 
 

 
 35  
   
PR Infrastructure & 
Research  

Good (4 - 5) Fair (3) Poor (0 - 2)   

Publics Database 
(Google Docs) 

An excel spreadsheet that 
includes a through list of the 
contact details of different 
Publics (customers, media, 
local organisations, 
associations, etc) 

An excel spreadsheet that 
includes a fair list of the 
contact details of different 
Publics (customers, 
media, local 
organisations, 
associations, etc) 

An excel spreadsheet that 
includes a poor list of the 
contact details of different 
Publics (customers, 
media, local 
organisations, 
associations, etc) 

5  



Questionnaire and 
Suggestion Box 

A well thought-out 
questionnaire that asks 
relevant questions. An 
actual suggestions box that 
is nicely and neatly designed 
with a relevant label and 
logo. 

A fairly well thought-out 
questionnaire that asks 
relevant questions. An 
actual suggestions box 
that is fairly nicely and 
neatly designed with a 
relevant label and logo. 

A poorly thought-out 
questionnaire that asks 
irrelevant questions. An 
actual suggestions box 
that is not nicely or neatly 
designed without a 
relevant label and logo. 

5  

PR Calendar Includes a comprehensive 
calendar of special events 
and holidays coming up that 
the restaurant can take 
advantage of with 
promotions and PR 
communications.  

Includes a fairly detailed 
calendar of special events 
and holidays coming up 
that the restaurant can 
take advantage of with 
promotions and PR 
communications. 

Includes a poorly detailed 
calendar of special events 
and holidays coming up 
that the restaurant cannot 
take advantage of 
promotions and PR 
communications with. 

5  

Newsletter Service 
Set-Up (MailChimp) 

Signed up to Mail Chimp 
and designed/ chosen a 
newsletter template for the 
business. Well-written initial 
example letter for review by 
client.  

Signed up to Mail Chimp 
and designed/ chosen a 
newsletter template for the 
business. Fairly well-
written initial example 
letter for review by client. 

Signed up to Mail Chimp 
and designed/ chosen a 
newsletter template for the 
business. Poorly written 
initial example letter for 
review by client. 

5  

Wikipedia page A well written, formal and 
scientifically toned article 
about the business that can 
be placed on Wikipedia. In 
line with the “Writing your 
first article” link and has the 
relevant references.    

A fairly well written, formal 
and scientifically toned 
article about the business 
that can be placed on 
Wikipedia. Fairly in line 
with the “Writing your first 
article” link and has some 
of the relevant references.    

A poorly written, formal 
and scientifically toned 
article about the business 
that can be placed on 
Wikipedia. Not in line with 
the “Writing your first 
article” link and does not 
have the relevant 
references.    

5  

    25  

Social Media Good (4 - 5) Fair (3) Poor (0 - 2)   
Social Network 
(Facebook Profile, 
Page and TripAdvisor)  

All relevant profiles & pages 
developed, all profile info 
complete, many new fans, 
lots of activity on pages. 
TripAdvisor request made. 

Most relevant profiles &  
pages developed, Most 
profile info complete, 
reasonable amount of new 
fans, fair amount of 
activity on pages. 
TripAdvisor request made. 

Only some relevant 
profiles & pages 
developed,  some profile 
info complete, few new 
fans, not much activity on 
pages. TripAdvisor 
request not made. 

 
5 

 

Photo Sharing 
(Pinterest) 

Profile created, photos 
taken, watermarked and 
placed up, various boards 
created, some followers 

Profile created, some 
photos taken, not 
watermarked and placed 
up, various boards 
created, some followers 

Profile created, photos not 
taken, or watermarked or 
not placed up, various not 
boards created, no 
followers 

5  

Microblogging and 
Sharing (Twitter & You 
Tube) 

A twitter account set up with 
a relevant name. Profile set 
up with logo and bio. 
Following relevant people 
and gaining some relevant 
followers. Have made a 
minimum of 5 relevant 
tweets. You Tube Channel 
created.  

A twitter account set up 
with a somewhat of a 
relevant name. Profile set 
up fairly well with logo and 
bio. Following some 
relevant people and 
gaining some relevant 
followers. Have made a 
minimum of 5 relevant 
tweets. You Tube Channel 
created. 

A twitter account set up 
without a relevant name. 
Profile not set up with logo 
and bio. Not following 
relevant people and not 
gaining some relevant 
followers. Have not made 
a minimum of 5 relevant 
tweets. You Tube Channel 
created. 

 
5 

 

Online Bookmarking 
(Delicious) 

Account is set up with the 
relevant bio. A few stacks 
have been made including a 
few relevant links.  All 
relevant online links directly 
connected to the business 
are in a stack.  

Account is set up with the 
somewhat of a relevant 
bio. A stacks has been 
made including a few 
relevant links.  Some of 
the relevant online links 
directly connected to the 
business are in a stack. 

Account is set up without 
the relevant bio. None of 
the relevant online links 
directly connected to the 
business are in a stack. 

5  



Online reputation 
Monitoring (Google 
Alerts & Mention) 

A Gmail account has been 
created and the relevant 
Google Alerts have been set 
up. A mention account has 
been created and the 
relevant search terms have 
been saved.  

A Gmail account has been 
created and the some of 
the relevant Google Alerts 
have been set up. A 
mention account has been 
created and some of the 
relevant search terms 
have been saved. 

A Gmail account has been 
created but the relevant 
Google Alerts have not 
been set up. A mention 
account has been created 
(or not) and none of the 
relevant search terms 
have been saved. 

 
5 

 

 Very relevant, original, 
synergistic and professional 
executed with great impact 

Fairly relevant, original, 
synergistic, well executed 
with some impact 

Little relevance, synergy, 
originality and poorly 
executed with little impact 

 
25 

 
 

Oral presentation Good (3) Fair (2) Poor (0 - 1)    
 
Content 

Interesting, relevant, well 
prepared (no reading), 
organised and structured 

Reasonably interesting, 
relevant, organised and 
structured, little reading  

Uninteresting, irrelevant, 
inaccurate, lots of reading, 
unorganised, unstructured 

 
3 

 
 

 
Audience reach 

Established rapport, a well 
structured PP, good eye 
contact, no distracting 
mannerisms, confident  

Some rapport, a fair PP, 
some eye contact, few 
distracting mannerisms, 
reasonably confident  

No/little rapport, eye 
contact and confidence, 
weak/no PP, many 
distracting mannerisms  

 
3 

 
 

 
Language  

Fluent, good vocabulary, no 
colloquialisms, correct 
grammatical composition  

Relatively fluent, fair 
grammatical composition, 
few colloquialisms 

Broken fluency, poor 
grammatical composition, 
many colloquialisms 

 
3 

 
 

 
Speech and voice  

Good tempo,  annunciation 
and emphasis of key points, 
very audible 

Reasonable tempo,  
annunciation and 
emphasis, fair audibility 

Very fast tempo, weak 
annunciation and no/little 
emphasis, poor audibility  

 
3 

 
 

 
Overall Effort 

Shows creativity, high 
energy, enthusiasm, 
knowledge of info,  good 
impression 

Shows  some creativity, 
moderate energy, some 
enthusiasm,  some 
knowledge of info,  fair 
impression 

Shows low creativity, low 
energy, low enthusiasm, 
low knowledge of info,  not 
good impression  

 
3 

 
 

 15  
 

Final Mark 150  
Comments:  

_______________________________________________
_______________________________________________
_______________________________________________
_______________________________________________
_______________________________________________ 
_______________________________________________
_______________________________________________
_______________________________________________ 
 

 


